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Demographics:

-30-50 years old, primarily women

-Young families with children around 3-12 years old

-Middle income, price conscious but willing to spend a bit more for sustainable 

products

-European

Key values: 

-Concerned for the environment

-Consider themselves sustainability/eco-/green-oriented

-Conscious about recycling

-Sensitive to green-washing

Needs and wants: 

-Hassle-free options to organize free time outdoors

-Easy activities to do with kids

-Practicality 

Concerns and challenges: 

-Climate change

-Litter in parks

-Hygiene factors (especially when meeting with several families with young 

children)

Buying behaviors:

-Online 

-Prefer to check Youtube before purchase decisions

Social media channels: 

-Facebook

-Youtube

-Instagram

-LinkedIn (not important for B2C, but relevant for company presence 

otherwise)

COVID-19 impacts: 

-Supporting local brands, addressing Berlin roots for Berlin based customers



https://www.waipur.com/startseite.html
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Anna Tarazevich on Pexels

Kampus Production on Pexels
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blog post here

https://lauragrandt.wordpress.com/blog/
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